
GIZ guidelines on corporate design 

 

Key elements 

 
This section provides information on the key elements of GIZ's corporate design that apply to 

all print and digital media. The corporate design is based on specific design elements: logo, 

colours, typefaces and paper. These are the building blocks for a distinctive, vivid corporate 

image. Consistent, comprehensive use of the design elements by all staff members and in all 

media is the guarantee for a coherent visual presentation of GIZ in the public arena.  

 

 

Logos 

Usage 

The logo is GIZ’s trademark. The form, colour and typeface of the logo are strictly specified. 

No changes or additions are allowed. Only GIZ Corporate Communications is permitted to 

design logo (e.g. office logos).  

Provided they meet certain criteria, logos may be created for projects or internal networks, 

platforms or campaigns. These may not be created without prior consultation with the 

Corporate Communications Unit. Please contact colleagues at the advisory portal who will be 

happy to help you: unternehmenskommunikation@giz.de 

You can download the logos from the Download section. 

The GIZ logo can be placed either at the top right or at the bottom left on both print and 

online media. Please refer to the respective corporate design guidelines. 

Standard logo with company name (German only) 

Wherever the name GIZ appears with its logo, this standard variant of the logo must be 

shown.  

         

mailto:unternehmenskommunikation@giz.de
https://www.giz.de/cdc/en/html/1722.html


 

The standard logo with company name is to be integrated using the following sizes (original 

file): 

• A4, A5, A6 and DL sizes: 10% of the original file size (13% of the original file size for gif files) 
• A3 (297x420mm): 14% of the original file size 
• A2 (420x594mm): 20% of the original file size 
• A1 (594x841mm): 28% of the original file size 
• A0 (841x1189mm): 40% of the original file size 

The same minimum values apply for the following logo variants  as for the  ‘standard logo 

with company name’: 

GIZ logo without company name 

This logo can be used in exceptional cases when there is not enough room for the standard logo.  

Please contact unternehmenskommunikation@giz.de for more Information.  

 

 

Dimensions and protection zone 

Whenever the logo is used it is essential to maintain the specified protection zone (white 

space around the logo, the spacing from the nearest lines, images and texts). 

mailto:unternehmenskommunikation@giz.de


 

Protection zone for the standard logo, beginning with the minimum size (10% of original 

file): 60 mm x 25 mm 

 

Protection zone for the office logo, beginning with the minimum size (10% of original file):  

60 mm x 25 mm 

  

 



GIZ logo without company name, beginning with the minimum size (10% of original file): 

25 mm x 25 mm 

  

Logo and background 

The standard logo in red must always be placed on a white or pale, single-coloured 

background and not on picture backgrounds. In black the logo must always be placed on a 

white or very pale background. 

 

 

The standard logo in white should always be used on either a red or grey background. If it is 

placed on a coloured background, the colour of the background must be rich and provide a 

strong contrast. It is important to ensure that the logo stands out clearly against the chosen 

background. 

 

These logo variants for offices must always be shown on a white background.  



 

 

 

Colours 

GIZ's corporate colour is the red used in the logo. Other standard colours are grey and black. 

These colours may not be changed (e.g. in tables, headlines etc.). 

Note: 

The colour specifications for ‘glossy paper’ are to be used for digital printing and printing on 

all glossy or coated materials. 

 

Besides the corporate colour red and the grey and black you may use the following colours as 

well. This range of colours is a recommendation, you may add further colours if required. If 

necessary please also select the appropriate spot colour (Pantone, HKS, RAL) in consultation 

with the supplier (e.g. graphic designers). 

    



 

 

 

Typefaces and fonts 

In-house typefaces 

GIZ has three in-house typefaces which can be implemented individually or in some cases in 

combination, depending on which medium is used, how important the text is or what impact 

you intend to achieve. 

• GIZ Gravur Condensed (Regular + Bold) 

• Garamond 

• Arial 

    

Use of Adobe Garamond Pro (Regular + Bold) 

GIZ Gravur Condensed is the typeface used for headings, tables and graphics, and copy text 

in publications. It is used in publications designed by graphic designers. The only typeface to 

be used in combination with it is Garamond. 

Please note that the Adobe Garamond Pro differs slightly from the standard Garamond pre-

installed in the Office package. Creating a Word document with copy text in Adobe 

Garamond Pro can cause display problems when viewed on PCs on which only the standard 

Garamond is installed. In that case, we recommend creating such a document using the 

standard Garamond to ensure that it is displayed correctly on every PC. For all other 

documents created in InDesign or other layout programmes and then generated as a PDF file, 

Adobe Garamond Pro must be used. 

NOTE         

Typefaces (fonts) are usually subject to copyright. This means that a licence has to be 

purchased before you can use a certain computer font.  



External service providers can purchase the typeface Gravur Condensed at www.lineto.de. 

GIZ staff please contact unternehmenskommunikation@giz.de if you wish to use the typeface 

Gravur Condensed. 

Typeface Gravur Condensed: 

 

           

Use of Arial (Normal + Bold) 

Arial is the PC typeface used at GIZ. It is used for correspondence, forms and publishing on 

the web. It is also used in Word documents and PowerPoint presentations.  

NOTE 

The Arial typeface is pre-installed on almost all computers around the world. There is no need 

to purchase licences for this typeface. 

Typeface Arial: 

 

        

Use of Adobe Garamond Pro (Regular + Bold) 

Recommendation for Adobe Garamond Pro: This is the typeface used for running texts in 

printed publications. It may be used on its own or in combination. In simple flyers or 

brochures it may be combined with Arial. In publications that present the corporate image or 

in lavishly designed publications, Garamond is combined with GIZ Gravur Condensed. 

http://www.lineto.de/
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IMPORTANT! 

Typefaces (fonts) are subject to copyright. This means that a licence has to be purchased 

before you can use a certain computer font. Licences for the Garamond typefaces are 

available from (among others) www.adobe.de. 

Typeface Garamond Pro: 

 

        

NOTE 

If you require the typefaces BundesSerif and BundesSans for publications that are to appear in 

the corporate design of the German Federal Government (Styleguide German Government > 

Print Medien > Basiselemente > Schriften (German only)), please contact 

unternehmenskommunikation@giz.de. 

Grafik designers can apply for the typeface under www.styleguide.bundesregierung.de  (Print 

Medien > Basiselemente > Schriften (German only) free of charge. 

 

 

Sample combinations of typefaces 

Headline GIZ Gravur Condensed Bold 21 

pt 

Subheadline GIZ Gravur Condensed Regular 13 pt 

This is a body copy in Adobe Garamond Pro Regular 10pt A blind text. From birth. It took me 

a long time to understand what it means to be a blind text: one does not make sense. 

Sometimes one gives the impression of being out of context. In many cases one is not read in 

the first place. But does that mean that I am a bad text? I know that I will never get the chance 

to appear in Newsweek. But does that mean that I am less important? I am blind! But I love 

being a text. And should you indeed read me to my very end I will have achieved something 

most normal texts don’t. 

http://www.adobe.de/
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